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Definition of ecotourism

Responsible travel to natural areas that
conserves the environment and improves the
welfare of local people.




Ecotourism and its relation to other
forms of tourism

Rural Tourism




Growth of ecotourism

Beginning in 1990s, ecotourism has been growing 20%
- 34% per year.

In 2004, ecotourism/nature tourism was growing
globally 3 times faster than the tourism industry as a
whole.

Nature tourism is growing at 10%-12% per annum in
the international market.

“Experiential” tourism—which encompasses
ecotourism, nature, heritage, cultural, and soft
adventure tourism, as well as sub-sectors such as rural
and community tourism—is among the sectors
expected to grow most quickly over the next two
decades.



Growth of ecotourism cont.

* United Nations Environment Programme (UNEP) and
Conservation International have indicated that most of
tourism’s expansion is occurring in and around the
world’s remaining natural areas.

e Sustainable tourism could grow to 25% of the world’s
travel market within six years, taking the value of the
sector to £250 billion (US$S473.6 billion) a year.

* Analysts predict a growth in eco-resorts and hotels,
and a boom in nature tourism — a sector already
growing at 20% a year — and suggest early converts to
sustainable tourism will make market gains.



Economics of Ecotourism vs. Mass
Tourism

* |n Dominica, in the Caribbean, “stay over”
tourists using small, nature-based lodges spent
18 times more than cruise passengers spend
while visiting the island.

 In Komodo National Park in Indonesia,
independent travelers spend nearly USS100
locally per visit; package holidaymakers spend
only half this. In contrast, cruise-ship arrivals
spend an average three cents in the local
economy.



Al-Shouf Cedars Biosphere Reserve
annual visitor’s contribution

Year 2004 - 70 000 USS - appr. 28 000
visitors

Year 2005 - 54 000 USS
Year 2006 - 37 100 USS
Year 2007 - 28 000 USS
Year 2008 - 60 000 USS

Year 2009 - 90 000 USS - appr. 45 000
visitors

Year 2010 - 140 000 USS-appr. 60 000 visitors



Success stories from Lebanon

AFD project “ Appuie aux reserves naturelles au Liban “funded by

FFEM

LMT project funded by USAID & Appurux
ainan m
DHIAFEE project funded by USAID :
DHIAFEE
PROGRAM T;] |'F|.—_‘||
Tarhal network initiated by Mada association |
JLa 3
Women and Nature funded bv Imin Embassy
33 North- Tour operator / mada
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What can be done?

MARKETING



? Helping Nature... Helping People
THROUGH BUSINESS kera A
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What can be done?

* New policies
* New strategies
* New products
 New packages
 Then we step to solid marketing



e Government Level
- Vision on a national level
- Adoption of RT by the government
- National Strategy on Responsible Tourism
- New policies, new laws, standards, guidelines.
- Support current projects
- Development of new projects
- Serious marketing campaign
- Monitoring and control
- Statistics
- Sustainable Development in schools curriculum
- Responsible Tourism in university curriculum
- Inter-ministerial committee of responsible tourism
- Find accreditation and certification programs



* Private Sector Level
- Adopt the government's Vision on a national level
- Adopt RT
- Be part of the National Strategy on Responsible Tourism
- Implement the new laws, standards, guidelines.
- Support current projects
- Develop new projects
- Include RT in their marketing campaign
- Self Monitoring and control
- Help in Statistics
- Be part of Inter-ministerial committee of responsible
tourism
- Adopt CSR
- Adopt Green Banking
- Implement Accreditation and certification programs
- Partnering between Eco-tour Operators and Travel Agents



* Associations’ Level
- Adopt the government's Vision on a national level
- Adopt RT — Charter for Responsible Tourism
- Be part of the National Strategy on Responsible Tourism
- Support current projects
- Develop new projects
- Coordinate and complement current projects
- Include RT in their marketing campaign
- Help in Statistics
- Be part of Inter-ministerial committee of responsible
tourism
- Implement Accreditation and certification programs



Thank you !




