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«,..Ta media nou gxouv Tn oduvarornTa va
aneuBuvBouv OTO E€UPU KOIVO, €Ival HEYAAEG
ETAIPEIEC, oTeva OUVOEDENEVEC ME akopa
MEYAAUTEPEG OUPPUPHATIKEG (conglomerates). Onwg
OAEGC Ol EMIXEIPNOEIG, NOUAAVE €va npoiov o€
ayopaoTteg. O ayopaoTeg €ival ol d1a@nuIoTEG, Kal
TOo “‘npoiov” €lval To 1010 TO KOIVO, KATA NpPOoTIUNoN
TO N0 €UNopo KOIVO, MNou au&éavel Tnv
anodoTIKOTNTA TWV dIAPNHICEWV...

...Ta kupiapxa MME nou opifouv Tn ypaupn HE TNV
onola eubuypappifovTal Kai Ta MIKPOTEPA, Elval
€TAIPEIEG NOU “‘nouAave” npovopiouxa akpoartnpia
o€ aAAeg enixelpnoelg. duaika, n €Ikova Tou KOOPOoU
NOU EKNEPMNOUV aAVTAVAKAQ TAa CUMQEPOVTA Kal TIG
NPOONTIKEG TWV MWANTWYV, TWV AyOopaoTwV Kdl TOU
npoiovTo .

H ouykevTtpwon Tng 101okTnolag Twv MME eival
uwnAn kar au&avetal. EmnAegov Ta dleubuvTika
oTteAexn Twv MME kal o1 [diaonuol] OXOAIQOTEG,
avnkouv OTIG 10IEG MNPOVOMIOUXEG €AIT, Kal €ival
AVAMPEVOMNEVO va CUppEpIfovTal TIG AVTIANWEIG, TIG
PIN0OOEIEG Kal TIG OTACEIS TWV  OCUVETAIpWV
[epyodoTwyVv] TOUG, avagopika HeE TO  Ta&IkO
oup@epov OAwvV TouG. O1 VEOEIOEPXOMEVOI OTO
ouotnua  onuoaoioypagol  €ivar ambavo  va
avappixnbouv av  0ev  OUMMHOPPWOOUV  OTIG
I0EOAOYIKEG MIECEIG EOWTEPIKEUOVTAG TIG aleg. Agv
€lval €UKOAO Vva TMIOTEUEIG KATI KAl va AeG TO
avTifeto. Ekeivol nou Ogv  CUPMOPPWVOVTAI,
anoppINTovTal JEOW YVWOTWV HNXAVIOHWV...

...[MoAAo1I  aAAol  napayovteg kabBopilouv  Tn
OuppOpPwon Twv MME pe TO KpaTIKO-E£TAIPIKO
oupnAeypa. H  evavmiwon oTtnv  €€oudia €ival
OuUOKOAn kair danavnpn: anaitel uywnAo eninedo
TEKUNPIWONG KAl €niXelpnuatwyv. EninAgov, n
KPITIKN avaAuon O0gv €lval €unpoodeKTn ANoO TOUG
KPATOUVTEG, NOU  avTIdPOUV  ANOTEAECHATIKA
KaTEXOVTAC MOoIKIAG peoa enifpafeuons i TINWPIAC.
AVTIBETWG, N OUPHOPPWON MWE TNV “‘natplwTikn”
ypaupn d&v €XEl KOOTOG...

...TO ouOoTnua QuUuUVETaAl MJE 1EPN Opyn Kal
nepippovnon otav au@ioBnTeiral To dIKAIWKA Tou
va eEanata npog oPeAocg TNG e€ouaiac. H 1d1a n 10€a
va unoBAnBel To 10€0A0YIKO ouoTnHA o€ 0pBOAOYIKN


http://goo.gl/GLNNv

e€eTaon, npokaAel aunxavia i exBporTnTa, cuvndwg
KAAUMHEVN uno npooxnuara...

Benjamin Ginsberg: ...n duvaromnra Twv QVWTEPWV KAl TwV
AVWTEPWY PECTIWY TOGEWV VO EAEYXOUV TNV ayopd Twv IBEWV,
TOUG ETTITPETTEI VA OIAMOPPWVOUV TIG AVTIANWEIS OAOKANPNG NG
KOIVWVIOG OXETIKA WE TNV TTOAITIKN TTPAYUOTIKOTNTA KOl TO EUPOG
TWV PEANIOTIKWY TTOMITIKWY Kal KOIVWVIKWY dUVATOTNTWV... TO
KPUMMEVO XEPI TNG QYOPAG €IVl OPYyavO EAEYXOU TOGO
amoteAeopariko oxedov 000 Kal n o1depevia  ypobia Tou
KPOTOUG...»

KARL MARX: H lepuavikn 1dcoAoyia -
Apxouoa Tagn Kal KPATOUOEG I10EEG

«..2€ KaBe 10TOPIKN MNEPIOOO, Ol KUPIAPXEG I0EEG
€lval ol 10€e¢ TNG apyxouoag Tagng... Ol KUPIAPXEG
UAIKEC OXEOEIC EKPPACHEVEC WG IOEEC® Ol OXEOEIG
nou kabioTouv pHia Tagn Kupiapxn, CUVENWG Ol 10EEC
TNG Kuplapxliag Tne...

O1 apxovTeG... MeTa&u AAAWV apxouv Kal g
dlavonTeG, EAEyXOUV TNV napaywyn kal tn diadoon
TWV 10EWV TNG €noxng Touc... Epgavifouv TO
OUMQEPOV TOUG WG KOIVO OCUMQPEPOV OAWV TwWV
MEAWV TNG KOIVWVIAG... anodidouv OTIG I0EEG TOUG
OIKOUMEVIKN 10XU, Kal TIG €Peavifouv wG TIG
AnoKAEIOTIKA  HOVEG OPOOAOYIKEG, OIKOUMEVIKA
EYKUPEG 10EEC...» http://goo.gl/fe9iL
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in Democratic Societies

...Two kinds of questions arise in connection with these vigo-
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rous debates about the media and democracy: questions of fact
and questions of value. The basic question of fact is whether

the media have indeed adopted an adversarial stance, perhaps

with excessive zeal; whether, in particular, they undermine the
defense of freedom in wartime and threaten free institutions by
«flagellating ourselves» and those in power. If so, we may then

ask whether it would be proper to impose some external constraints
to ensure that they keep to the bounds of responsibility,
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or whether we should adopt the principle expressed by Justice

Holmes, in a classic dissent, that «the best test of truth is the

power of the thought to get itself accepted in the competition

of the market» through «free trade in ideas.»

The question of fact is rarely argued; the case is assumed to

have been proven. Some, however, have held that the factual

premises are simply false. Beginning with the broadest claims,

let us consider the functioning of the free market of ideas. In

his study of the mobilization of popular opinion to promote

state power, Benjamin Ginsberg maintains that
western governments have used market mechanisms
to regulate popular perspectives and sentiments. The
«marketplace of ideas,» built during the nineteenth
and twentieth centuries, effectively disseminates
the beliefs and ideas of the upper classes while
subverting the ideological and cultural independence
of the lower classes. Through the construction of this
marketplace, western governments forged firm and
enduring links between socioeconomic position and
ideological power, permitting upper classes to use
each to buttress the other... In the United States, in
particular, the ability of the upper and upper-middle
classes to dominate the marketplace of ideas has
generally allowed these strata to shape the entire
society's perception of political reality and the range
of realistic political and social possibilities. While
westerners usually equate the marketplace with
freedom of opinion, the hidden hand of the market
can be almost as potent an instrument of control as
the iron fist of the state.15
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Ginsberg‘s conclusion has some initial plausibility, on assumptions
about the functioning of a guided free market that are

not particularly controversial. Those segments of the media

that can reach a substantial audience are major corporations

and are closely integrated with even larger conglomerates. Like
other businesses, they sell a product to buyers. Their market is
advertisers, and the «product» is audiences, with a bias towards
more wealthy audiences, which improve advertising rates.16
Over a century ago, British Liberals observed that the market
would promote those journals «enjoying the preference of

the advertising public»; and today, Paul Johnson, noting the
demise of a new journal of the left, blandly comments that it
deserved its fate: «The market pronounced an accurate verdict

at the start by declining to subscribe all the issue capital,» and
surely no right-thinking person could doubt that the market
represents the public will.17

In short, the major media - particularly, the elite media

that set the agenda that others generally follow — are corporations
«selling» privileged audiences to other businesses. It

would hardly come as a surprise if the picture of the world they
present were to reflect the perspectives and interests of the sellers,
the buyers, and the product. Concentration of ownership

of the media is high and increasing.18 Furthermore, those

who occupy managerial positions in the media, or gain status
within them as commentators, belong to the same privileged



elites, and might be expected to share the perceptions, aspirations,
and attitudes of their associates, reflecting their own class
interests as well. Journalists entering the system are unlikely to
make their way unless they conform to these ideological pressures,
generally by internalizing the values; it is not easy to say

one thing and believe another, and those who fail to conform

will tend to be weeded out by familiar mechanisms.
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The influence of advertisers is sometimes far more direct.
«Projects unsuitable for corporate sponsorship tend to die on
the vine,» the London Economist observes, noting that «stations
have learned to be sympathetic to the most delicate sympathies
of corporations.» The journal cites the case of public

TV station WNET, which «lost its corporate underwriting from
Gulf+Western as a result of a documentary called "Hunger for
Profit‘, about multinationals buying up huge tracts of land in

the third world.» These actions «had not been those of a friend,
» Gulf‘s chief executive wrote to the station, adding that

the documentary was «virulently anti-business, if not anti-
American.» «Most people believe that WNET would not make
the same mistake today,» the Economist concludes.19 Nor
would others. The warning need only be implicit.

Many other factors induce the media to conform to the requirements
of the state-corporate nexus.20 To confront power

is costly and difficult; high standards of evidence and argument
are imposed, and critical analysis is naturally not welcomed by
those who are in a position to react vigorously and to determine
the array of rewards and punishments. Conformity to a
«patriotic agenda,» in contrast, imposes no such costs. Charges
against official enemies barely require substantiation; they

are, furthermore, protected from correction, which can be dismissed
as apologetics for the criminals or as missing the forest

for the trees. The system protects itself with indignation against
a challenge to the right of deceit in the service of power, and

the very idea of subjecting the ideological system to rational
inquiry elicits incomprehension or outrage, though it is often
masked in other terms.21 One who attributes the best intentions
to the U.S. government, while perhaps deploring failure

and ineptitude, requires no evidence for this stance, as when

we ask why «success has continued to elude us» in the Middle
East and Central America, why «a nation of such vast wealth,
power and good intentions [cannot] accomplish its purposes
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more promptly and more effectively» (Landrum Bolling).22
Standards are radically different when we observe that «good
intentions» are not properties of states, and that the United States,
like every other state past and present, pursues policies that
reflect the interests of those who control the state by virtue of
their domestic power, truisms that are hardly expressible in the
mainstream, surprising as this fact may be...



