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«...Τα  media  που  εχουν  τη  δυνατοτητα  να 
απευθυνθουν  στο  ευρυ  κοινο,  ειναι  μεγαλες 
εταιρειες,  στενα  συνδεδεμενες  με  ακομα 
μεγαλυτερες συμφυρματικες (conglomerates). Οπως 
ολες  οι  επιχειρησεις,  πουλανε  ενα  προϊον  σε 
αγοραστες. Οι αγοραστες ειναι οι διαφημιστες, και 
το ‘‘προϊον’’ ειναι το ιδιο το κοινο, κατα προτιμηση 
το  πιο  ευπορο  κοινο,  που  αυξανει  την 
αποδοτικοτητα των διαφημισεων...

...Τα κυριαρχα ΜΜΕ που οριζουν τη γραμμη με την 
οποια  ευθυγραμμιζονται  και  τα  μικροτερα,  ειναι 
εταιρειες  που ‘‘πουλανε’’  προνομιουχα ακροατηρια 
σε αλλες επιχειρησεις. Φυσικα, η εικονα του κοσμου 
που εκπεμπουν αντανακλα τα συμφεροντα και τις 
προοπτικες των πωλητων, των αγοραστων και του 
προϊοντος.

Η  συγκεντρωση  της  ιδιοκτησιας  των  ΜΜΕ  ειναι 
υψηλη  και  αυξανεται.  Επιπλεον  τα  διευθυντικα 
στελεχη  των  ΜΜΕ  και  οι  [διασημοι]  σχολιαστες, 
ανηκουν  στις  ιδιες  προνομιουχες  ελιτ,  και  ειναι 
αναμενομενο  να  συμμεριζονται  τις  αντιληψεις,  τις 
φιλοδοξιες  και  τις  στασεις  των  συνεταιρων 
[εργοδοτων]  τους,  αναφορικα  με   το   ταξικο 
συμφερον  ολων  τους.  Οι  νεοεισερχομενοι  στο 
συστημα  δημοσιογραφοι  ειναι  απιθανο  να 
αναρριχηθουν  αν  δεν  συμμορφωθουν  στις 
ιδεολογικες πιεσεις εσωτερικευοντας τις αξιες. Δεν 
ειναι  ευκολο  να  πιστευεις  κατι  και  να  λες  το 
αντιθετο.  Εκεινοι  που  δεν  συμμορφωνονται, 
απορριπτονται μεσω γνωστων μηχανισμων...

...Πολλοι  αλλοι  παραγοντες  καθοριζουν  τη 
συμμορφωση  των  ΜΜΕ  με  το  κρατικο-εταιρικο 
συμπλεγμα.  Η  εναντιωση  στην  εξουσια  ειναι 
δυσκολη  και  δαπανηρη·  απαιτει  υψηλο  επιπεδο 
τεκμηριωσης  και  επιχειρηματων.  Επιπλεον,  η 
κριτικη  αναλυση δεν ειναι  ευπροσδεκτη απο τους 
κρατουντες,  που  αντιδρουν  αποτελεσματικα 
κατεχοντας ποικιλα μεσα επιβραβευσης ή τιμωριας. 
Αντιθετως,  η  συμμορφωση  με  την  ‘‘πατριωτικη’’ 
γραμμη δεν εχει κοστος...

...Το  συστημα  αμυνεται  με  ιερη  οργη  και 
περιφρονηση οταν αμφισβητειται  το δικαιωμα του 
να εξαπατα προς οφελος της εξουσιας. Η ιδια η ιδεα 
να υποβληθει το ιδεολογικο συστημα σε ορθολογικη 
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εξεταση, προκαλει αμηχανια ή εχθροτητα, συνηθως 
καλυμμενη υπο προσχηματα... 

Benjamin  Ginsberg:  ...η  δυνατοτητα  των  ανωτερων  και  των 
ανωτερων μεσαιων ταξεων να ελεγχουν την αγορα των ιδεων, 
τους επιτρεπει να διαμορφωνουν τις αντιληψεις ολοκληρης της 
κοινωνιας σχετικα με την πολιτικη πραγματικοτητα και το ευρος 
των ρεαλιστικων πολιτικων και  κοινωνικων δυνατοτητων...   το 
κρυμμενο  χερι  της  αγορας  ειναι  οργανο  ελεγχου  τοσο 
αποτελεσματικο  σχεδον  οσο  και  η  σιδερενια  γροθια  του 
κρατους...»

                       KARL MARX: Η Γερμανικη Ιδεολογια -
                        Αρχουσα ταξη και κρατουσες ιδεες

«…Σε  καθε  ιστορικη  περιοδο,  οι  κυριαρχες  ιδεες 
ειναι  οι  ιδεες  της  αρχουσας  ταξης… οι  κυριαρχες 
υλικες  σχεσεις  εκφρασμενες  ως  ιδεες•  οι  σχεσεις 
που καθιστουν μια ταξη κυριαρχη, συνεπως οι ιδεες 
της κυριαρχιας της…

Οι  αρχοντες…  μεταξυ  αλλων  αρχουν  και  ως 
διανοητες, ελεγχουν την παραγωγη και τη διαδοση 
των  ιδεων  της  εποχης  τους…  Εμφανιζουν  το 
συμφερον  τους  ως  κοινο  συμφερον  ολων  των 
μελων  της  κοινωνιας…  αποδιδουν  στις  ιδεες  τους 
οικουμενικη  ισχυ,  και  τις  εμφανιζουν  ως  τις 
αποκλειστικα  μονες  ορθολογικες,  οικουμενικα 
εγκυρες ιδεες…»  http://goo.gl/fe91L
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...Two kinds of questions arise in connection with these vigo-
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rous debates about the media and democracy: questions of fact
and questions of value. The basic question of fact is whether
the media have indeed adopted an adversarial stance, perhaps
with excessive zeal; whether, in particular, they undermine the
defense of freedom in wartime and threaten free institutions by
«flagellating ourselves» and those in power. If so, we may then
ask whether it would be proper to impose some external constraints
to ensure that they keep to the bounds of responsibility,
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or whether we should adopt the principle expressed by Justice
Holmes, in a classic dissent, that «the best test of truth is the
power of the thought to get itself accepted in the competition
of the market» through «free trade in ideas.»
The question of fact is rarely argued; the case is assumed to
have been proven. Some, however, have held that the factual
premises are simply false. Beginning with the broadest claims,
let us consider the functioning of the free market of ideas. In
his study of the mobilization of popular opinion to promote
state power, Benjamin Ginsberg maintains that

western governments have used market mechanisms
to regulate popular perspectives and sentiments. The
«marketplace of ideas,» built during the nineteenth
and twentieth centuries, effectively disseminates
the beliefs and ideas of the upper classes while
subverting the ideological and cultural independence
of the lower classes. Through the construction of this
marketplace, western governments forged firm and
enduring links between socioeconomic position and
ideological power, permitting upper classes to use
each to buttress the other... In the United States, in
particular, the ability of the upper and upper-middle
classes to dominate the marketplace of ideas has
generally allowed these strata to shape the entire
society‘s perception of political reality and the range
of realistic political and social possibilities. While
westerners usually equate the marketplace with
freedom of opinion, the hidden hand of the market
can be almost as potent an instrument of control as
the iron fist of the state.15
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Ginsberg‘s conclusion has some initial plausibility, on assumptions
about the functioning of a guided free market that are
not particularly controversial. Those segments of the media
that can reach a substantial audience are major corporations
and are closely integrated with even larger conglomerates. Like
other businesses, they sell a product to buyers. Their market is
advertisers, and the «product» is audiences, with a bias towards
more wealthy audiences, which improve advertising rates.16
Over a century ago, British Liberals observed that the market
would promote those journals «enjoying the preference of
the advertising public»; and today, Paul Johnson, noting the
demise of a new journal of the left, blandly comments that it
deserved its fate: «The market pronounced an accurate verdict
at the start by declining to subscribe all the issue capital,» and
surely no right-thinking person could doubt that the market
represents the public will.17
In short, the major media – particularly, the elite media
that set the agenda that others generally follow – are corporations
«selling» privileged audiences to other businesses. It
would hardly come as a surprise if the picture of the world they
present were to reflect the perspectives and interests of the sellers,
the buyers, and the product. Concentration of ownership
of the media is high and increasing.18 Furthermore, those
who occupy managerial positions in the media, or gain status
within them as commentators, belong to the same privileged



elites, and might be expected to share the perceptions, aspirations,
and attitudes of their associates, reflecting their own class
interests as well. Journalists entering the system are unlikely to
make their way unless they conform to these ideological pressures,
generally by internalizing the values; it is not easy to say
one thing and believe another, and those who fail to conform
will tend to be weeded out by familiar mechanisms.
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The influence of advertisers is sometimes far more direct.
«Projects unsuitable for corporate sponsorship tend to die on
the vine,» the London Economist observes, noting that «stations
have learned to be sympathetic to the most delicate sympathies
of corporations.» The journal cites the case of public
TV station WNET, which «lost its corporate underwriting from
Gulf+Western as a result of a documentary called `Hunger for
Profit‘, about multinationals buying up huge tracts of land in
the third world.» These actions «had not been those of a friend,
» Gulf‘s chief executive wrote to the station, adding that
the documentary was «virulently anti-business, if not anti-
American.» «Most people believe that WNET would not make
the same mistake today,» the Economist concludes.19 Nor
would others. The warning need only be implicit.
Many other factors induce the media to conform to the requirements
of the state-corporate nexus.20 To confront power
is costly and difficult; high standards of evidence and argument
are imposed, and critical analysis is naturally not welcomed by
those who are in a position to react vigorously and to determine
the array of rewards and punishments. Conformity to a
«patriotic agenda,» in contrast, imposes no such costs. Charges
against official enemies barely require substantiation; they
are, furthermore, protected from correction, which can be dismissed
as apologetics for the criminals or as missing the forest
for the trees. The system protects itself with indignation against
a challenge to the right of deceit in the service of power, and
the very idea of subjecting the ideological system to rational
inquiry elicits incomprehension or outrage, though it is often
masked in other terms.21 One who attributes the best intentions
to the U.S. government, while perhaps deploring failure
and ineptitude, requires no evidence for this stance, as when
we ask why «success has continued to elude us» in the Middle
East and Central America, why «a nation of such vast wealth,
power and good intentions [cannot] accomplish its purposes
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more promptly and more effectively» (Landrum Bolling).22
Standards are radically different when we observe that «good
intentions» are not properties of states, and that the United States,
like every other state past and present, pursues policies that
reflect the interests of those who control the state by virtue of
their domestic power, truisms that are hardly expressible in the
mainstream, surprising as this fact may be...


